IARAL R 220 5 2026 £E5 6 555 9
Modern Social Science Research https://ssr.oajrc.org/
REMUFS “FiR” F5—— “Chinamaxxing” PR R

K B
TR SRR EFIR/EFF L TR

[HE] PEIAFTAPEIGBNEAN KX, EAZXHBERZTI “HFPEKXE” 9 MER. R
FHAELF——F RS X, “BER” RRETRERILAR, G388 ET L, ERAHRTFLF LA, XU
REGRI X RFINIS LNAEREG T R “BEFERZFE B ¥ AT TR B EED, BIE POk,
R E36952 K&, 1EEEE. RGN 95K A, A “BREBCPEL” 69 “iFK” T4k, “FR” AR,
“PFIR7 R, “BRT 2 AREATEHETON, WARMFERNARFE TS ERASI R PO BERETH,

[RBER] SAFF: “FR” ; HEFEL

[EETB )] TR THEALALHFHARLRE (26SKGH245) : ZHMAA T P B ALF 5 “ifk” 55,
TR HEALGELSAFFH LA (20SKGH203) : “XALA1E” 5140 F + BILE L34 Hatsbisizft 2k
R

[Yis HEAY 2026 -8 A 5 A

[EFIHHA) 2026 59 A 7 A [DOI] 10.12208/j.55.20260299

A research on the “narrated translation” of Chinese cultural symbols: Implications from “Chinamaxxing”

Xiao Zhang

School of Foreign Languages/Institute of Translation Studies, Chongqing University of Arts and Sciences, Chongqing

[ Abstract] Chinese cultural symbols serve as microscopic manifestations of the nation’s culture, and their effective
overseas communication constitutes an integral componet for “telling China’s stories well” to the world. Instead of the
strict way to translate for lexical equivalence, “narrated translation” employs flexible forms to promote cross-cultural
communication: the source cultural contents being reproduced in the target language without sticking rigidly to literal
wording. As a successful practice of overseas communication of daily Chinese cultural symbols, “Chinamaxxing” reveals
considerable vitality of decentralized grassroots communication, offering valuable insights for reference. Drawing on the
notion of “narrated translation”, this paper examines “Chinamaxxing” from the agents, contents, channels and audiences
of its“narrated translation”so as to explore the renarration mechanisims of overseas communication of Chinese cultural
symbols.
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