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On the creative elements of Excellent '"Virus Video'" advertisements

Yixuan Li

School of Journalism and Communication, Lanzhou University, Lanzhou, Gansu

[ Abstract] This article discusses the creative elements and optimization strategies of excellent "viral video" advertising.
In the rise of social media today, viral video advertising has become a crucial means of brand communication. It can quickly
attract audiences with short and innovative content, causing widespread dissemination. Many viral video advertisements
neglect brand positioning, target audience needs, and diverse communication channels in their creation. The article analyzes
the characteristics of viral video advertisements, points out some existing problems, and proposes optimization strategies to
enhance advertising effectiveness and brand influence by combining creativity with brand positioning, accurately targeting
audience demands, and diversifying communication channels. This paper has certain value for advertising creators to create

successful viral video advertisements in the complex market.
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