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A three-dimensional critical discourse analysis of publicity discourse on local youth role models: A case study

of official propaganda texts in Zhuhai

Nannan Li

Zhuhai College of Science and Technology, Zhuhai, Guangdong

[ Abstract] In the new era of diverse values, the publicity of local youth role models is confronted with various
challenges including insufficient audience recognition and low communication efficiency. Taking Fairclough’s three-
dimensional critical discourse analysis as the research framework, this paper selects 66 publicity texts from Zhuhai
Civilization Network and the official WeChat account “Civilized Zhuhai” as the corpus. From the perspectives of genre
analysis, the judgment subsystem of the attitude system in appraisal theory, and LDA topic modeling, it explores the
discourse characteristics of relevant publicity at three levels: text, discursive practice and social practice. The results reveal
that at the textual level, a fixed genre of “character introduction-deed narration-value sublimation” has taken shape, with
judgment resources overly concentrated on pragmatic qualities. At the discursive practice level, two major narrative clusters
are identified: public welfare and community development. Nevertheless, the publicity strategies overemphasize factual
presentation while lacking personal emotional expression. At the social practice level, the discourse centers on four core
values: dedication to work, courage to act bravely for justice, commitment to public service, and innovation and
entrepreneurship. Although the publicity discourse boasts unified narration, it suffers from excessive templatization, a lack
of youth-oriented perspectives, and limited capacity to arouse public empathy. Accordingly, this paper proposes
optimization approaches to provide references for the discourse innovation of local youth role model publicity.

[ Keywords] Youth role models; Publicity texts; Critical discourse analysis
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