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On all-media international communication of Jingdezhen’s city brand of Millennium Porcelain Capital

Hongchun Deng

Jingdezhen Ceramic University, Jingdezhen, Jiangxi

[ Abstract] Jingdezhen Handicraft Porcelain Industry Sites has been successfully added to the World Heritage
List, which provides a new opportunity for the international communication of Jingdezhen’s city brand of Millennium
Porcelain Capital. In the present all-media era, the traditional and emerging media have deeply integrated with each
other. It is suggested that we should make full use of the advantages of the two kinds of media, and think over the
practice paths for the international communication of Jingdezhen’s city brand from five aspects of communication
subjects, communication contents, communication channels, communication audience and communication feedback
so as to provide references for better telling Chinese ceramic stories and enhancing cultural soft power.
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