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Exploring the path of bilingual dissemination of rural intangible cultural heritage empowered by big data: A

case study of Youxian iron-making technique

Qihui Nie, Jiafei Li, Ziman Zhou

Hunan University of Technology and Business, Changsha, Hunan

[ Abstract] The international dissemination of rural intangible cultural heritage faces the dual dilemma of “cultural
discount” and “language barriers.” The intervention of big data technology provides a new possibility for breaking this
predicament. This study takes the Hunan Provincial Intangible Cultural Heritage “Youxian Iron-Making Technique” as the
research object, constructs a research framework of “data collection—audience analysis—strategy formulation,” and
explores the practical path of bilingual dissemination of rural intangible cultural heritage empowered by big data. The study
finds that the visual spectacle of the iron-making technique naturally possesses cross-cultural communication advantages,
but existing dissemination materials suffer from problems such as a lack of translation of cultural connotations and a one-

EENT3

dimensional narrative style; overseas audiences' interests are concentrated in three dimensions: “visual impact,” “technical
difficulty,” and “festival ritual.” Based on this, this study proposes a bilingual dissemination strategy of “layered translation
+ scene adaptation,” providing a paradigm reference that balances theoretical logic and operability for the international
dissemination of rural intangible cultural heritage.
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