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Research on the innovation of science and technology popularization and promotion models at the grassroots

level using digital media
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[ Abstract] Grassroots science popularization is an important part of improving the scientific literacy of the public
and bridging the “last mile” of science popularization services. With the widespread use of smartphones and the Internet at
the grassroots level, digital media has become one of the important tools for carrying out science popularization work at
the grassroots level. This paper analyzes the value and significance of the application of digital media in grassroots science
popularization based on real-world scenarios in townships and communities. It summarizes the problems that currently
exist in the process of using digital media to carry out science popularization work at the grassroots level, such as content
that is out of touch with reality, low platform utilization, and an imperfect guarantee mechanism. It provides specific
promotion models and improvement methods from three aspects: content creation, dissemination channels, and operation
mechanisms, offering actionable suggestions for frontline science popularization workers at the grassroots level, helping
grassroots science popularization work to reach a higher level and achieve universal benefits.
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