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Research on the international communication path of the “Two Mountains” concept in the context of new

media

Bohong Jin, Siyan Jiang, Yibo Zhou, Feiyang Xu, Chen Lin

School of International Studies, Huzhou Normal University, Huzhou, Zhejiang

[ Abstract] Against the background that global ecological governance and sustainable development have become
an international consensus!!), the “Two Mountains” concept, as a theoretical achievement of China’s ecological civilization
practice, has important international exchange value. Taking the overseas new media communication environment as the
research context, this paper sorts out the practical problems in the current international communication of the “Two
Mountains” concept from four dimensions: communication content, platform operation, subject collaboration and long-
term mechanism, including insufficient concept translation, mismatched content supply and demand, lack of platform
differentiation, and poor subject collaboration. The study proposes, based on the cognitive habits of overseas audiences,
the promotion of popularization and localized expression of content, construction of a differentiated new media
communication matrix, utilization of communication advantages of third-party subjects, and improvement of audience
feedback and long-term operation mechanism. The study can provide practical ideas for improving the international
communication efficiency of Chinese ecological culture and providing experience reference for the green transformation
of developing countries.
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