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Exploration of survival thinking and ways for future advertising

Zhu Zhang
Youyi Culture and Technology Group Co., Ltd, Hangzhou, Zhejiang

[ Abstract] This article explores in depth the survival thinking and ways of the advertising industry in the future of
digital transformation. This article analyzes the current development status and challenges faced by the advertising industry,
revealing the importance of personalized and interactive content, and looking forward to the development prospects of
emerging technologies such as artificial intelligence, big data, and augmented reality in the advertising industry.
Simultaneously discussing the role of changes in consumer behavior in the market competition landscape, providing
solutions to challenges such as information overload, privacy protection regulations, and improving advertising conversion
rates. The research conclusion indicates that the advertising industry needs to explore in-depth content innovation,
technology application, and consumer insights in order to adapt to market changes and regulatory requirements and achieve
sustainable development in the future.
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