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An empirical study on the cross-cultural communication of intangible cultural heritage short videos driven

by emotional resonance—based on content analysis of the “Friendly Shandong” TikTok account

Yan Wang®
Zaozhuang University, Zaozhuang, Shandong

[ Abstract] In the context of digitalization and globalization, short video platforms have become emerging
venues for the cross-cultural communication of intangible cultural heritage (ICH). However, the “cultural discount”
caused by cultural differences often limits communication effects to superficial visual consumption. Based on the
theories of “cultural discount” and “cultural proximity,” this paper introduces “emotional resonance” as an
intermediary variable to construct an analytical framework of “content theme—emotional resonance—
communication effectiveness.” Taking the top 100 most liked videos from the “Friendly Shandong” official TikTok
account as samples, a quantitative content analysis method is employed to examine the cross-cultural communication
performance of different narrative themes. The results show that “friendliness and humanistic care” as emotionally
driven content can significantly enhance deep engagement metrics such as save rate and share rate, while “culture
and life experience” content performs better in low-effort engagement metrics such as like rate. The study reveals
that emotional resonance is a key mechanism for mitigating cultural discount and building psychological proximity,
and proposes an “ICH + emotion” content integration strategy, providing theoretical basis and practical pathways for
enhancing the international communication effectiveness of Chinese ICH.

[ Keywords 1 Intangible cultural heritage; Cross-cultural communication; TikTok; Emotional resonance;
Cultural discount; Friendly Shandong
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