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Innovation and practice of foreign language cross-border e-commerce talent training model in universities

under the Belt and Road initiative

Hanyu Sun, Chenliang Zhang, Yining Guo
North China University of Science and Technology, Tangshan, Hebei

[ Abstract] Since the Belt and Road Initiative was proposed in 2013, China's economic and trade cooperation
with countries along the route has continued to deepen. According to data from the General Administration of
Customs, in 2024, the cross-border e-commerce transaction volume between China and Belt and Road countries
exceeded 3.5 trillion yuan, a year-on-year increase of 22%. Cross-border e-commerce has become the core engine
driving the smooth flow of Belt and Road trade (General Administration of Customs, 2025). Against this backdrop,
the market demand for composite talents in "foreign language + cross-border e-commerce" has surged—requiring
not only multilingual communication skills but also proficiency in platform operations, international trade, and cross-
cultural negotiation. However, the traditional foreign language training model in universities focuses on language
and literature education, which is disconnected from the needs of the cross-border e-commerce industry, leading to
structural contradictions between talent supply and market demand.
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