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A study on the relationship between consumers' offline experience and purchase intention under the new

retail model

Yun Xu

China Life Insurance Company Limited Wanzhou Branch, Chongqing

[ Abstract] The rise of the new retail model has not only promoted the development of online shopping but
also profoundly influenced the transformation of offline retail experiences. Under this model, the relationship
between consumers' offline experiences and their purchase intention has become a crucial issue for retailers
competing for market share. This study aims to explore how consumers' offline experiences under the new retail
model affect their purchase intention, analyze the key influencing factors, and reveal the relationship between
experience and purchase decisions through empirical data. Factors such as product display, store environment, and
service quality directly impact consumers' purchase decisions, thereby affecting overall sales performance. This

research provides theoretical basis and practical suggestions for retailers to optimize offline experiences.
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