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Gender representation on video sharing platforms in the digital age: a case study of popular bloggers on

Bilibili

Luyu Jiao
Jinan Xinhang Experimental Foreign Language School, Jinan, Shandong

[ Abstract] With the advent of the digital age, video sharing platforms such as Bilibili have become important channels
for users to express themselves and disseminate diverse content. This paper takes Bilibili as an example to explore gender
representation on video sharing platforms and its impact on gender equality. Through content analysis, the gender
characteristics and video presentations of the top 15 popular bloggers in ten channels on Bilibili were studied. The research
found that bloggers on video platforms have significant gender differences in terms of channel proportion, emotional
expression, and identity awareness. At the same time, traditional gender stereotypes and male gaze are still present on video
platforms, reproducing gender biases in society.
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