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On audience awareness in the translation of Jingdezhen ceramic culture for international communication

Hongchun Deng

Jingdezhen Ceramic University, Jingdezhen, Jiangxi

[ Abstract] The establishment of Jingdezhen National Ceramic Culture Inheritance and Innovation Pilot Zone
provides a new opportunity for development, while setting higher requirements for the translation of Jingdezhen ceramic
culture for international communication. As a kind of international communication in nature, the translation of Jingdezhen
ceramic culture calls for an ideal effect which in turn requires strong audience awareness. As for boasting audience
awareness, it is imperative to adhere to the principle of distinguishing domestic and international audience, identify topics
that interest the latter and adopt expressions easily accepted by them while making good use of traditional and new media,
attentively gathering and absorbing first-hand objective feedback so as to build an international image of Millennium
Porcelain Capital and better tell Chinese ceramic story.

[ Keywords] Jingdezhen; Ceramic culture; Translation for international communication; Audience awareness

1 58

SOBEE — A B T RN E SO BE IR,
DUEESETT, DLEXST, 7507 58 B AIE 7t SR i e
U0, KT, SRR 1 R LS. 2019 45 7
A, B % B b A R 550 & S i & A HT
B8 XS 7 ) S e RO 4 B i S SO IR
X, T 1B R R R AL A SO A . 2023 4 10 A,
HH LSS I S B 5%, TRZIHE H R AR AR T A% G5
B A PR W, B &R, S RS
HBEL .7, HEH “ B s Ee E R & S
ARGIFHRLS X, T AP SO BT- & . 7 1 E 2
N2 G, SR AR SO RS I B A S 4 1D P B S

A A B P 1) B B AR

2 SNEEIFEFHZAEIR

SEE R R BRI E R, IR ERRATE
SR LA 7 E Y H i, BLBGE 9 E B, PLs
TEAEANEE NG BB, DU P AN IRE, DAAME R
Ak CELFESE A ) - 2R 1) 2 1 B3R R AL b
TEBNBAES T [E SCE th 2 7T AN ERIE R A RN
AT b5, A B EE — FRR IR AL 3%, O ERR T
B B — BRI ME T A, 38 SE 4 2 36 AL 3R
JeURAG D « BT RIR S AR AR W OB
A, BP: #E (who) ? Ui 744 (sayswhat) ? JEitAT
20518 (in which channel) ? X} (to whom) ? {5

fEFE RS MEF (1979-) J, Wid, BIEER, BHI7R: BWESCHEN S5168.


https://ssr.oajrc.org/

LA

VSRR B SR A B R P P ) S2 AR R R

AR (with what effect) 2, #5 2 BIL IR L2
(3 e N TS EANE L S N L2 RS NN L2 (V€
Horr, AERRROR BORCE W B BAE AR AR, 2
KR A I0 A% 305 B RN AT R B RS . I AR i
KIS BARIE BRI, HA NSRS, BOR
AEE FER IS WA T R E TAARIE L. B
Uk, TR S SR B 2 AR R, B R (S Bt
iR b, XHME B RE . TR OB 5
B RE S . [FRE, ANERIEN TIEFEANE R
AR T i WL SR o X — AR SRR, o U
SRR AR, TR B SE R WL 2
S0 B SABERE, MBI AR .

3 REHEEXWINEIFPHZAEIR

RS TIRES Sl S ol 451 o o | P 7 S
& AR SO S P TP — U BR, TSR A A RS
AU v ] B 8 SCAG AN AR o T I S8 ey o
Vi e SO [ B 4, PR SCA AN BRI 2R
T, Horh R E N — U ER LRI A
W, MEG L, RS BEAR A [ PR A FE RUR -

3.1 Az “HSMH AT 8L A IR

SOEHP RSN E R, BB AL AN
AR, 20 28 70 A8, JEh TR R B
HL R b [ A E AR R S “ N E
PrAedfmaE— A0 B gl FNAEM S 75
Ei AR, LS E SPEAARFEAN 7B
PRI AR AR B 5 AN E TR U “ JATT AT A TAT
BEAS T, TUANZLIONMATT AT BEA 1. 7 1R LA
AR EAT, 7 F SR B AN E R R, JRAT
% IE BEH RS, AR TR E” P A E
FRAR A S P B, L — e R B o [ ) A6
RACK YA R L AR, SR EURHBA R BB R e —
ANFEWHIER I TT o il PEREAT SRR N B A A
BRI, R A EAE YR TT 30, A REAE AR A
A B R ARAR G AR B RS, T E L AR
H AT FATIT EAL N ARG T, WRARE, W
SR R BN 0 77 3 B AR A T RO BE A . BnAE /40
SCUBEEI, ASBE] B B A Jingdezhen, TR 20 He
B AR B AT BN K M B2 D s S i E b 78,
T 5 B 3 945 B A B B AR A B AR, W AR R
Jingdezhen, a city located in Jiangxi Province of Central
China, is famous for its over-1700-year ceramic making
history.
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A Co-hosted by the Ministry of Commerce, the China
Council for the Promotion of International Trade, the
China National Light Industry Council, and the People's
Government of Jiangxi Province, first held in October
2004, the China Jingdezhen International Ceramic Fair is
an international ceramic trade exhibition, which integrates
ceramic display and trade, cultural exchange, and
industrial investment and features themed exhibition areas
such as the International Brand Ceramics Pavilion and the
High-Tech Ceramics Pavilion, covering the entire industry
chain categories, including household ceramics and artistic
ceramics. ] X T H ALK IR “FHLE, PEH “ AN
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porcelain, with a fine and smooth body, bright and elegant
design, lush and never-fading blue, is prized as “treasure
of the world.”
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