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Translation deficit and cognitive gaps in the international communication of Miao medicine: A SW model

analysis

Guangqian Wu
School of Foreign Languages, Guizhou Minzu University, Guiyang, Guizhou

[ Abstract] Although supported by national policies and expanding in scale, the international communication of Miao
medicine has yet to achieve the expected effectiveness. Guided by Lasswell’s SW model and a translation-communication
perspective, this study adopts a mixed-method approach, in which content analysis focuses on Miao medicine-related content
on YouTube and TikTok, while a questionnaire survey examines Malaysian audiences’ awareness of it. The findings showthat
communicators are organized at different with limited cooperation, and professional translators are rarely involved; the content
is mainly visually presented with fragmented knowledge; social medias adopt different ways of distributing and presenting
content, with weak connections across platforms; although audiences show strong interest, their understanding of the
theoretical system and scope of application of Miao ethnomedicine remains limited. These problems reflect the absence of a
stable translation mechanism within the communication. To address this issue, this study proposes integrating translation into
the early stages of communication design by strengthening coordination among communicators, standardizing terminology,
and adopting audience-oriented communication strategies to improve the international communication of Miao medicine.
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